
 
 

C-SPAN Viewing Audience – 2008 

Recent Surveys by National Journal Group and Pew Research Center Demonstrate Reach of 

Public Affairs Network 
  

Washington, DC --(JUNE 30, 2008) As the political media market shifts, C-SPAN continues to 

be a source of non-partisan, political coverage to millions of Americans, both inside and outside 

the Beltway, according to two recent research reports.  

In National Journal Group's Washington in the Information Age survey of Washington Insiders, 

C-SPAN was viewed regularly by a majority of Capitol Hill Insiders:  

o Over 59% of Capitol Hill staff reported watching C-SPAN regularly. 

o C-SPAN viewership crosses party affiliation, with regular viewing reported by 60% of Capitol 

Hill Democrats and 63% of Capitol Hill Republicans.  

In a January '08 Pew Research Center study titled Internet's Broader Role in Campaign 2008, 

23% of respondents reported watched C-SPAN campaign coverage "regularly" or "sometimes."  

For comparison, in this Pew Research Center study 22% reported watching Lou Dobbs Tonight 

on CNN, 23% say they "sometimes" or "regularly" tune in to religious radio shows, 29% read 

national news magazines and 33% told Pew they "sometimes" or "regularly" got election 

information from public television shows and the Sunday morning network talk shows.  

If projected across the US adult population (228.8 million), this Pew Research Center study 

suggests that 21 million adults view C-SPAN's election coverage "regularly" and another 32 

million tune in "sometimes" -- a total estimate of about 53 million adults who use C-SPAN 

programming as some part of their political information mix.  

These results are consistent with a larger 2006 media use survey by Pew Research Center, Online 

Papers Modestly Boost Newspaper Readership, in which an estimated 53 million US adults 

reported using C-SPAN programming. More detail of the '06 survey is available at http://people-

press.org/report/282/online-papers-modestly-boost-newspaper-readership.  

C-SPAN is available in 93 million US cable and satellite homes. C-SPAN, which was created in 

1979 as a public service of America's cable companies, has no commercial advertisers or 

underwriters thus, does not subscribe to the television ratings system. Surveys such as these by 

National Journal Group and Pew Research Center help develop a portrait of who watches C-

SPAN's long-form public affairs programming.  
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